THE byVOLTA AGENCY DESIGNS
THE DIGITAL GARDEN
AT THE FUTUROSCOPE
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bgVO LTA reinvenrs

'he Fururoscope recepfion
ouilding

A walk fhrough the digiral
gardens

On Thursday 2nd September 2010, the Futluroscope wil
inaugurate fhe new sfaging of ifs iconic pavilion, the Digifal
City. In May 2008, the park consulfed the BYVOLTA agency
which won the fender with the design of a digital garden, a
living, inferactive space, sensitive fo its environment. After 6
monhs of work, fhe pavilion will receive ifs firsf visifors this
summer. A journey between fechno-poefry and aimosphe-
ric design...

OPENING UP SPACE,
BREATHING...

*One of our priorifies was fo reclaim space and volume
under the glass canopies designed by Denis Laming,
fhe architect and designer of the Fufuroscope in the ei-
ghties. Right from the sfarf, we wanfed fo open up rooms
and pathways that had been neglected with fime, res-
fore the lungs of this building while injecting if with new
modernity in order fo receive visitors in the 2010s.” Sté-
phanie Bach Bouglione art director & inferior designer

Every year, the Fuluroscope welcomes 1.9 million visi-
fors. The Digital City was designed as a meeling, recep-
fion and information buf also dynamic relaxation point.
All these requirements had to be safisfied by imagining

a comfortable and lively location.




A PLACE FOR LIVING
AND INTERACTING,
A HOME TO MAGNIFIED NATURE.

Legendary, imaginary, virual or real, gardens have always
offered a breath of fresh air. Rocked by the frees as they
sway infhe breeze, carried away by the aromas of a foun-
fain, our five senses come alive fo a variely of sensations.
From the gardens of Babylon fo the vertical gardens of Pa-
frick Blanc, the hisfory of this green breath directly refers to
our own hisfory, fo how civilisafion expresses itsefr.

Digital fechnology's ability fo fake us info the sensory ima-
ginary world of this theme is the guiding fhread of a space
made fluid in ifs circulations, ifs resources and inferactive
animations.

Inspired by a walk fhrough an oriental garden, this space
is priorised info a succession of fableaux. Each sfage is
dedicated fo a specific view: colleclion of “rare planfs”,
free spaces for play and reloxation, replenishnment af the

spring.

ONCE UPON A TIME.. ..
DIGITAL GARDENS

Dynamic planfs

Based on a principle of mulii-flux animated images, all
20 columns come fo life on the same basis of video ef-
fects supported by a directional sound effect. In concrete
ferms, the video screened is fractioned fhen distribured
onfo the different columns. You approach, fouch and the
column reacts.

There are infinite content possibilifies. The video is de-
signed rather like the Digifal Ciry's climatic system and
changes with each season. In the evening there is a
sky studded with shoofing stars crossing befween the
columns.

Thanks fo a sensor located under the glasshouse, the
light and contrast of LEDs adapt according fo the wea-
fher (always visible, never aggressive).

ou will thus be recovered by phofovoltaic pa-
nels installed on the glass canopy (second work phase
in 2011) fo complefe the ecosystem of the zero-con-
sumption digifal garden and create the Park's first solar
farm.




Al the heart of the new circulafion, a 9 m high waterfall
is installed in the former lift chute, offering an energetic
experience (armospheric design). Wafer is the garden's
source of energy and reveals a microclimate dedicated
fo well-being. Ifs colours fhat fint ifs mass in luminescent
effects (electric blue, golden fransparency, solar...),
synchronised with a confrolled olfaction sysfem, produ-
ce an original and uplifiing pleasure. The silence of the
waterfall, its disappearance when it reaches the ground
and the spatial sound design support this dimension.

Harmoniously disfributed in space - the recommenda-
fions made by byVOLTA focus on artists' digifal works
inspired by biomimefism. These are included in media
systems installed especially for them with the aim of
revealing them fo the general public. Miguel Chevalier
and CielEstBleu - Fréderic Durieu — kick off and will be
followed by many others.

. Jorl y rolls ouf frescoes and bespoke
fumiture, inspired by an imaginary world failored to chil-
dren.

Modular and comfortable oo pes invite visitors fo
relax for a few moments. They are placed in the middle,
under the clouds, suspended islands thaf sfrengthen
sound insulafion and create refreshing shade in the
summer months.

1is like poelic signage opening up a new
circulation to a mini-enferfainment room created fo pre-
senf fechnological innovations or molecular cooking ex-
perimenfs, in a fun way

Th io sk asserts its vocation af the centre of
fhe space. All pafhs lead fo it and are reflected in the

mirror sphere, a “solar” reminder of the building's sym-
bolism.

0 is renovated and products are replaced fo
safisfy the new environmental concept (nature, science
and discovery). Spin-off products based on biomimefic
artworks will be very shortly available.

ZONING

1 ATM

2 snack

3 plants

4 reloxation

6 painter robof
7 theatre

8 loggia
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9 lir path
10 recepfion

1 immersion area

2 children’s workshop
3 shop

5 digital art gallery

4 video games

6 washrooms
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ABOUT BYVOLTA

From surface fo interface, sensiive developments fo-
cused on digital innovation.

The BYVOLTA agency, creafed in 2004 by Olivier Berge-
ron, now brings fogether a variefy of skills and discipli-
nes revolving around architecture, creativily and design
fo concelve living places, bringing them fo life around
original approaches tying in mulfi-sensory conceprs
and inferactive systems with the susfainoble sfaging of
spaces.

ByVOLTA allows companies fo imagine and give subs-
fance fo projects where fechnological and digifal integra-
fion fakes up a special place. Sensifive and interactive
ByvOLTA approaches
fhese different themes while guaranteeing fluidily and

design, sensory markeling. ..

operational simplicity. In 2009, the agency in fact signed
a ten-year warranfy contract which covers its architectu-
ral and digifal productions, ceriifies its operating modes
and insures slate-qualified archifecture for all projects.

The CEO and creative director of ByvVOLTA, Olivier Ber-
geron, is a former political journalist, a fravel reporter, fas-
cinafed by new technology and ifs resulling urban and
social issues. In 2000, he infervened as a consulfant on
different research and development projects for com-
municafion groups. Within this context, he conltributed fo
fhe foundation of sensory markeling and sensitive de-
sign (production of inferacfive furniture) and is currently
involved in selfing up a research consortium in the subsi-
dised fields of "Serious Gaming” or “Tic ef Ville Durable”
(Communication information fechnology and the sustai-
nable fown).

*Our business is fo embody confenf in space and hus
accompany the ongoing digital revolution. This covers
all sectors, buf | believe that it is most valuable in urban
and archifectural issues, as the siructure becomes po-
rous and conveys new media fo be reinvented.

Our fools: mulfi-sensory experience, the definition of nar-
rative threads and cognitive interfaces are applied fo de-
sign and archifecture with the capacity fo fransmit mes-
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sages in between fhe interstices. Over lime, we have
gained genuine competence and an original designer
signature satisfying the aim of infimately linking the mes-
sage, the person, the environment and fechnology. It is
fherefore a subfle marriage fo be organised with sensiti-
vty and, in order fo conltrol the end results, the only real
option is o develop 360° interior design. The Futurosco-
pe frusted us in this point, allowing us fo maintain control
over each production defail, from “ordinary” furniture fo
fhe infegration of software animating our virtual garden.
For the Digifal Ciry, we implement the project from start
fo finish, made-to-measure, from design of the concept
fhrough fo project managemen, fo fhe handing over of
keys fo the animation operation. Everything works with a
simple on/off buffon... and receives irs updates on de-
mand. These are “all-in-one"” challenges which convey
genuine innovafion in the scenography of buildings
which, personally, I find absolutely fascinating”. Olivier
Bergeron



CREATION

Ranelagh theatre, managed by her mother, which pro-
mofed circus and confemporary art. She has remained
influenced by the various worlds of live performance but
also digital or graphic visual arf. Since 2008, she has
sfeered through the inferior design projects of the agency
and the Digital City in particular. Taking over from Alexan-

dre, her grandfather, fhe founder of the Bouglione circus,

she has faken charge of the constfruction of a Ciré du
Cirgue, building a new enferfainment venue combining

fradifion and new scenic fechnology.

A FEW REFERENCES:

Animation of a muli-sensory champagne bar (ol
faction, sound, image inferactivity, scenography) for
MogtéChandon af The Four Seasons Hofel, Macau
(2008) in parmnership with Marc&Chanfal and Gael Hiefin

Design.

La Poste (design of the Dides — Innovation and e-ser-
vice development deparment - Cenire ), TF1 (dynamic
sculpfures for the new headquarters of the firsf French
TV channel), Prinfemps Lille (study of the department
store facade with architects Chabeau Lévéque - 2008
), Unibail (@nimation systems for the Velizy 2 shopping
mall and posifioning of the Oxygene shopping mall af
Lyon Part-Dieu - 2007), Virgin (creafion of Virgin Café in
parinership with Claudio Colucci — 2006), Oxbow (new

Oxbow sfore concepts with Claudio Colucci — 2006).

Ongoing: Cité du Cirque, le CRISTAL restaurant (restau-

ranf af the Fururoscope), Novotel. ..

DESIGN OF EVENT SPACES
FURNITURE DESIGN

Edifor of fechno-sensory furniture: mulii-touch table , Ma-

gic book,, sensory interfaces ...

Photo credits — byVolta — Martin Gauducheau

phanie dlione, art director & interior desi-
gner, graduating from ENSAD in 2005, grew up af the

DIGITAL CITY - KEY INFORMATION :

Credlive and development director and project mana-
gement : Olivier Bergeron

Art direclor & inferior designer :

Stéphanie Bach Bouglione

Architecture project management, DPLG :

Laurenf Levéque

Animation & engineering project management :

Olivier Joaguim

LED programming and starf content :

Xavier Gruchet

Sound design : Robert Mann

Signage design :Virginie Bergeaud

3D architecture animation film production :

Cuyril Thomas

Designer infemns : Ely Manon & Nicolas Cloarec

In partnership with the Fuluroscope team :

Olivier Héral, Direcfion de création

Elodie Amaud el Nicolas Mollel, Développement, mai-
frise d'ouvrage

Arfisi-engineers invited info the digifal gallery :

Miguel Chevalier & Frédéric Durieu (CielEsiBleu)

And construction and fitings companies : RVLEC, Mes-
ci, Trait pour Trait, Boucher Frere, GL Event, llec, Cebi,
Deschamp Lathus, Dupuy, SIF, Nanolight, Marval light

Agence byVOLTA
17, rue d'Hauteville 75010 Paris
www.byVOLTA.com
Tél: +33 (0)1 48 00 81 19
Olivier Bergeron
Tél: +33 (0)6 08 98 21 71

PRESS CONTACT :

Agence Source

pmayol@agencesource.com
Tél: +33(@)1 45 19 08 20
Pauline Mayot
Tél : +33(0)6 18 33 55 01



